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Key Questions

Why would Palau Pacific Resort investment
in this project? What to they gain from it?

What do you think enabled the resort to
implement this program?

What government actions could support
the scaling of this initiative?







Key Takeaways

Blue tourism is a system-level transformation

Private sector innovation requires an enabling
environment

Value must be deliberately designed to stay local

Coordination within governments, within the private
sector, and between the two is a primary constraint
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Tourism is an interplay of demand and supply within a destination

Tourism Demand | The Destination m Tourism Supply

"

Assets & Attractions
Natural, cultural, heritage,
community and man-made assets

Motivations & Desires
Why people want to travel:
relaxation, adventure, business,

Preferences & Interests
Activities, experiences,
destinations, and services

Products & Experiences
Tours, activities, services, guiding,
interpretation

Accommodation
Hotels, resorts, homestays, <|
.
oo

Purchasing Power
Income, savings, economy, ability
to spend ontravel

Travel Decisions
Destination choice, timing, length
of stay, mode of transport

hostels, rental
Transport

Air, land, water transport services

Infrastructure
Roads, airports, porta, utilities,
digital connectivity

Booking Options
Travel agents, OTAs, direct, on
ground, Al

Expectations
Quality, safety, value for money,
memorable experiences /

Hospitality Services
Restaurants, entertainment, retail
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