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THE THREAT OF OVERFISHING

31.1% 62.3%

of stocks estimated to be of stocks estimated to be
fished to biologically either underfished or fished
unsustainable levels* to biologically sustainable
levels*®
However,

16.9 %

the volume of fish landed globally
comes from sustainably fished stocks*
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j Stewardship
Council

* UN FAO SOFIA Report, 2022
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The problem: Excess CO, and other greenhouse cases

Salnhig SO PP ggg I Industrial revolution starts -400 E
o0 GREENHOUSE GAS CONCENTRATIONS ;45 | ~ 3
1800 CARBON DIOXIDE 380 1 . : ! - 350 8
- 1000 1250 1500 1750 2000\ -
1600 / year (CE) \ O
340 \ O
1400 \ 300 =
4/ 3 \ ©
1200 Ice age \ =
@
1000 280 250 &
800 260 S
600 pOST-INDUSTRIAL 240 Il 200 L;)\l
2017 ' @)
cLIMATE Q) cENTRAL O

300 600 400 200 0

Thousands of years ago

- Before the recent rise, CO, fluctuated by about 80ppm
\6/ T in connection with the ice ages









¥

2

:

:
-
- o
_d o
W

Al »
m i B . ~—
roe 0 -







T
AV SN %

/‘/f’ y /

I T

vk

4 :
f(’
” {

i

G AT,
2 g / ’ ’ .




The retreat from international cooperation
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s o, The The assault on America's univ crvities
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Tariff turmoil wipes trillions of Globalisation era has ended, says
dollars off global stock markets Treasury minister

World leaders condemn - T e e
Trump trade policy and
plan counter-measures

Wichard Partimgton
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Chief Secretary to the Treasury Darren Jones said the era of globalisation
has “ended” following Donald Trump's new tariffs.

It comes after Prime Minister Sir Keir Starmer suggested in a Sunday
Telegraph article he was about to announce state intervention to protect UK
firms from the US president’s move.

The UK was among nations hit with a 10% "baseline® import duty, and
negotiations on a trade deal to reduce tariffs are continuing.
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International Agreements & Commitments

Convention on
Biological Diversity

@) SeveLopment GELPALS

» Global Biodiversity Framework

 UN'’s Sustainable Development
Goals

« Agreement under the UN Convention on
the Law of the Sea on the Conservation
and Sustainable Use of Marine Biological
Diversity of Areas beyond National
Jurisdiction - known as the
BBNJ Agreement

« UN Ocean Conference
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UNITED NATIONS
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OUR VISION IS OF THE WORLD'S
OGEANS TEEMING WITH LIFE, AND
SEAFOOD SUPPLIES SAFEGUARDED
FOR THIS AND FUTURE GENERATIONS
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INTERNATIONAL RECOGNITION

(Gssl

GLOBAL SUSTAINABLE
SEAFOOD INITIATIVE

K 7N .
SUS ABLE
DEVELOPMENT \ ’ Iseal
G{:ALS




Fishery Fishery Certification Chain of Custody Ecolabel Licensing Consumer Product/Menu
Certification

WWW.msc.org
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Global Seafood Supply Chains

RCE DATA  STORIES ABOUT

RESOU CHATHAM

TRADE HOUSE
il R e

Exporter Importer Commadity Year

ALL COUNTRIES 2 - ALL COUNTRIES % SEAFOOD ):‘ 2017 b

Units «Z Share

e Seafood travels around
the world

Companies handle
certified and non-
certified seafood

The time between
seafood caught and sold
may be several years

Scale -
——— S 500M New Zealand
el $1bn

-< $2bn Falklands
Exporter Importer



Consequences of mislabelled sea
: |

- lllegal, unreported and unregulated (IUU) fishing ot
species can go unnoticed
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Consumer deception

Risks to consumer health
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Strength of MSC assurance

CERTIFIED e
SUSTAINABLE -
EAFOOD

of the 256 MSC labelled products
we tested were correctly labelled

GERMANY

@ 100% correctly labelled @ 99.6% correctly labelled
HP 2015 MSC DNA results by geography

Barendse, J., et al. Current Biology 29, 6 (2019)

of seafood is mislabelled



https://doi.org/10.1016/j.cub.2019.02.014
https://doi.org/10.1016/j.cub.2019.02.014
https://doi.org/10.1016/j.cub.2019.02.014
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\ J.

confic e that seafooc
comes from a certified
fishery?




AVAILABILITY OF MSC
LABELLED PRODUCTS

Number of MSC labelled products available to

consumers

9,359 21,859

MSC labelled products MSC labelled products

» , Marine .
) Stewardship o
( Council |
Data correct as of 31 March 2025 - l‘ % /




GLOBAL PROGRAM - AT A GLANGE cwcrosen 2020

25+ years

of working with industry
to deliver sustainability

51,260

sites with Chain of
Custody certificate
holders

63 countries

selling MSC labelled
products

»  Marine
j Stewardship
d Council

50%
MSC consumer

recognition
(MSC average)

21,859

products on sale with
the MSC label

US$14b

spent by consumers
on seafood with the
MSC label

1 08 leading

companies have
commitments to source
MSC/ ASC

204

species available with
the MSC label

250

MSC staff of
£30m budget

27 crBs
>500 CoC auditors
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http://www.aeon.info/aeoncorp/english/

Consumer Concern About the Oceans



There is increasing concern about ocean health across most of APAC

Most concerning environmental issues, percentage choosing issue in top three, 2022-2024

2024 Climate change
2022

Extreme weather events

Air pollution

Pollution/waste damaging rivers and streams

Loss/destruction of forests

Health of oceans / decline in fish populations

Loss of animal species

Loss of wilderness / urban sprawl

23 Base: General population, APAC, n=5,816

51%
51%

48%
46%

39%
44%

34%
36%

34%
24%

34% @
31%
23%
24%

18%
23%

However, China does
show a decrease in
concern about ocean
health, from 44 percent in
2022 to 36 percent in
2024.

Globe v/
Scana™



Around two thirds of seafood consumers in APAC think we need to
consume from sustainable sources and their choices can make a difference

Importance of sustainability as a purchase motivator, 2024

In order to save the oceans we have to
consume fish only from sustainable
sources

(70% 2022)

24  Base: Seafood consumers, APAC, n=4,445

The choices | make about eating
seafood can make a difference to the
health of our oceans

(69% 2022)

Globe v/
Scana™



Quality, health, taste and price are most important to drive purchasing
behaviour in APAC, with sustainability still a key consideration

Motivators: max diff analysis, importance score, top 10, seafood consumers, 2024

Safe to cat | : o These purchase
@ motivators are
consistent with

Fresh [ NN -/ the Elobal rostlts

Good for my health / my family's health _ 6.2
Taste | ; ¢
price | - :
Sustainably sourced / environmentally friendly _ 3.2

Knowing where the product comes from 2.7 Key:
A type of fish | always eat _ 26 Il Conventional purchase motivators
B Sustainability-focused
Easy to cook _ 2.3 Traceability-focused

Caught in the wild _ 2.0 GIObe /
)

25  Base: Seafood consumers, APAC, n=4,445 ch n z-



In future seafood consumers in APAC want to buy more sustainable and
eco-labelled seafood, plus less plastic packaging

Actions taken in the last year to protect fish and seafood and actions willing to take in the future, multi-select, seafood consumers, 2024

M Actions taken in the last year
Actions willing to take in the future

Bought/buy more sustainable seafood

Switch(ed) to purchase fish/seafood with less plastic packaging

Bought/buy more seafood with an ecolabel on the packaging

Discuss(ed) ocean issues with my friends and family

Switch(ed) to a brand/product that says it helps protect oceans/fish

Change(d) the species/type of fish | buy

Change(d) where | buy fish/seafood (e.g., different supermarket)

26  Base: Seafood consumers, APAC, n=4,445

~

%

10%

11%
15%

21%

21%

18%

18%

21%

20%

40%

36%

41%

33%

@

These actions are
consistent with
the Global results

Globe v/
Scana™



NGOs, scientists, and the fishing industry lead in ocean protection, while
perception of large companies and retailers’ contribution declines

Who is perceived to be contributing “very well” to protecting the ocean environment

Increase since 2022 (1)
¢ Decrease since 2022 (\W)
33% \p

J
26%
: =% 22% *"

35%

18% 0
i 15%
Scientists NGOs Fishing Independent National Media Large Shops
industry Certification Orgs ~ Government companies

Globe ¢

27 Base: Seafood consumers, APAC, n=4,445 ch n z-



Almost half say lower prices would encourage them to buy more seafood
and health information is also a strong purchase motivator

Ways to encourage people to eat more fish/seafood per week, 2024

e

Lower price More information More availability Fish produced without
on the health when | shop harming the ocean
(53% Globally) benefits of fish
and seafood (23% Globally) (27% Globally)
Globe v/

28  Base: Seafood consumers, APAC, n=4,445 (22% Globally) chn z-



One-third of consumers in APAC continue to recognise the MSC label

Increase since 2022 (1)
Decrease since 2022 (\J)

329 33% 33% 33%

CERTIFIED
SUSTAINABLE
SEAFOOD

35% v

understand what the

MSC label means

38% in 2022

25% I I I

2016 2018 2020 2022 2024

Awareness of the MSC label, general population, “seen often / . } ]
occasionally”, Base: General population, APAC, n=5,816 Unprompted understanding of the MSC label, “ocean/fish
sustainability” or “certifications/standards”,

Base: Seafood consumers, APAC, n=4,445

Globe v/
29 Scana™



Asia-Pacific has the highest level of trust in MSC

Trust in the MSC label by region, MSC-aware seafood consumers, 2024

Global

)

CERTIFIED PaCiﬁC
SUSTAINABLE

SEAFOOD

Globe v/

30 Scan A~

Base: MSC-aware seafood consumers, per country, n=10,557
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Ocean Literacy with Singapore Oceanarium

Gone for good?

= 1 N VR P il
AT ZKPLHIX Y

Small, positive actions can lead to big changes,

creating ripple effects that impact shark populations. 000000000

MWATEAOIUHEEEANNE, ([RI1-—EZ2RIPEE, Skarpine Sulde
hiFES G NE.

Look out for these sust

o

Take a closer look at food labels when you go Say no to shark-related products to help
shopping. Choose products with sustainable
seafood labels.

BRUTEASEaEXMNTE, UMILIEERR 7
= T2 SiorkStopnirg Drag to scon the barcode
This helps to protect shark populations that TN IT e

are affected by unsustainable fishing methods.

reduce the harvesting of sharks".

BPEFAEEREHE. EFHECR2ERHREN
&, RAENTFRIPEAFYME T ZMSIMHNE S
8%,

CERTIFIED
SUSTAINABLE
EAF

(-,
SEAFOOD ascC . .
S CERTIFIED Interactive games educating ecolabels and
— sustainable shopping

Education poster on eco-labels




Retail activation in Singapore &

WEIEVSE

@ Cr

a FairPrice Super Savers

Supermarket Tai Tai
Moderator  Top contributor 3ys 3 5]

Let's celebrate World Ocean Day!
Spend a minimum of $10 on any 4 participating products to redeem a FREE Cutlery Set (worth

7
= 6-12 June 2024
@ All Fairprice Xtra stores

He... See more

*16 million tonnes
more each yearif global
sheries fished/gstaimably

a FairPrice Xtra Xperience
Jean Lek
day 30 S

Hey seafood lovers! w

Let's make a splash for the planet! €
Choose sustainable seafood and enjoy amazing savings! &

Not oniy will you be treating your taste buds, but you'll 3iso be supporting eco-friendly fishing
practices that protect our oceans and marine life. &

Look for the sustainable seafood label and induige in guilt-free delights!

Let's dive into a more sustainable future, one delicious meal at a time!

ableSeaf #EcoFriendly #OceanConservation

Grab them at:

FairPrice Xtra AMK Hub, Changi Business Park, Hougang One, Jem, Jurong Point, Kallang Wave,
nex, Parkway Parade & Vivo City.

@ PRICE DROP BUY
While stocks fasts! UY NOW

LD CAUGHT
SALMON |

N




Advocacy campaigns with ambassadors &

influencers

aaronwong.sg * Follow

Paid partnership .
Original audio

8

aaronwong.sg If you've been following me for a while, you know
that marine conservation is something | hold close to my heart.
So, I'm excited to share my recent collaboration with the Marine
Stewardship Council @mscecolabel_sg (MSC), an international
non-profit organisation dedicated to protecting our oceans and
ensuring they remain teeming with life.

@

)

Together, we created four sustainable seafood recipes using MSC
certified fish, and this Tomato Curry Salmon with Okra and
Eggplant dish is one of my favourites. Give it a try and let me
know what you think!

#MSCxAaron #
#MoreFish #MS(

» Edited - 5d

A D0
ey P
@ Liked by mscecolabe

6 days ago

@ Add a comment...

Aaron Wong — MasterChef finalist

b wordweed
Singapore

’ wordweed Making a sustainable seafood choice means you are
supporting fishers who are protecting ocean biodiversity and
take only enough fish so that there are enough for future
generations. §

When you cook a seafood recipe, especially during this festive

CNY season, think of £F4£75 8 and choose seafood ingredients
with the MSC blue label; it makes it simple to select healthy and
delicious seafood, knowing you are also making the best choice

for our ocean! @ @9

Check out the Singapore version of the Ocean Cookbook 2024:
https://www.msc.org/sg-ocean-cookbook-2024

#0OceanCookBook2024
Edited - 2w

Qv

119 likes

February 10

@ Add a comment...

Brenda (wordweed) — eco-conscious influencer



%taﬂve Pathways to Sustainable Seafood:
Bridging Certification, Consumer Awareness,
Availability and Innovation
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"In nature's economy the
currency is not money,
itis life."”

Vandana Shiva
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Y i 2t = o ] £ s=-.—""  Formore info, please reach
Bt kol e ., out: anne.gabriel@msc.org
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