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37.7%
of stocks estimated to be 

fished to biologically 

unsustainable levels*

* UN FAO SOFIA Report, 2022

76.9 %
the volume of fish landed globally 

comes from sustainably fished stocks*

However,

62.3%
of stocks estimated to be 

either underfished or fished 

to biologically sustainable 

levels*

THE THREAT OF OVERFISHING



Population Growth

Source: open.edu



A Climate Crisis

The problem: Excess CO2 and other greenhouse cases 

Before the recent rise, CO2 fluctuated by about 80ppm 
in connection with the ice ages
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Stats from SOFIA 2020



#SFF2025



The retreat from international cooperation 



Reasons to be OPTIMISTIC



International Agreements & Commitments  

• Global Biodiversity Framework

• UN’s Sustainable Development 

Goals

• Agreement under the UN Convention on 

the Law of the Sea on the Conservation 

and Sustainable Use of Marine Biological 

Diversity of Areas beyond National 

Jurisdiction - known as the                           

BBNJ Agreement

• UN Ocean Conference



MSC Sardines © SereneDawn

OUR VISION IS OF THE WORLD’S 

OCEANS TEEMING WITH LIFE, AND 

SEAFOOD SUPPLIES SAFEGUARDED 

FOR THIS AND FUTURE GENERATIONS



INTERNATIONAL RECOGNITION 



MSC PROGRAM



• Seafood travels around 
the world

• Companies handle 
certified and non-
certified seafood

• The time between 
seafood caught and sold 
may be several years

Global Seafood Supply Chains



Consequences of mislabelled seafood

Illegal, unreported and unregulated (IUU) fishing

Risks to consumer health 

Consumer deception

The trade of vulnerable species can go unnoticed



Strength of MSC assurance

2015 MSC DNA results by geography
Barendse, J., et al. Current Biology 29, 6 (2019)

https://doi.org/10.1016/j.cub.2019.02.014
https://doi.org/10.1016/j.cub.2019.02.014
https://doi.org/10.1016/j.cub.2019.02.014
https://doi.org/10.1016/j.cub.2019.02.014
https://doi.org/10.1016/j.cub.2019.02.014


How does the MSC 

ecolabel give consumers 

confidence that seafood 

comes from a certified 

fishery?



AVAILABILITY OF MSC 
LABELLED PRODUCTS 

Number of MSC labelled products available to 

consumers

Data correct as of 31 March 2025



25+ years 
of working with industry 

to deliver sustainability

50% 
MSC consumer 

recognition 

(MSC average)

108 leading 

companies have 

commitments to source 

MSC/ ASC

51,260
sites with Chain of 

Custody certificate 

holders

21,859
products on sale with 

the MSC label

204
species available with 

the MSC label

63 countries

selling MSC labelled 

products

US$14b
spent by consumers 

on seafood with the

MSC label

250
MSC staff of 

£30m budget

27 CABs

>500 CoC auditors

GLOBAL PROGRAM - AT A GLANCE  (OCTOBER 2024)

AEON
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http://www.aeon.info/aeoncorp/english/
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Consumer Concern About the Oceans
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51%

48%

39%

34%

34%

34%

23%

18%

51%

46%

44%

36%

24%

31%

24%

23%

Climate change

Extreme weather events

Air pollution

Pollution/waste damaging rivers and streams

Loss/destruction of forests

Health of oceans / decline in fish populations

Loss of animal species

Loss of wilderness / urban sprawl

2024

2022

Base: General population, APAC, n=5,816

There is increasing concern about ocean health across most of APAC 

Most concerning environmental issues, percentage choosing issue in top three, 2022–2024

    

However, China does 

show a decrease in 

concern about ocean 

health, from 44 percent in 

2022 to 36 percent in 

2024.
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Around two thirds of seafood consumers in APAC think we need to 
consume from sustainable sources and their choices can make a difference

Importance of sustainability as a purchase motivator, 2024

In order to save the oceans we have to 

consume fish only from sustainable 

sources

(70% 2022)

The choices I make about eating 

seafood can make a difference to the 

health of our oceans

(69% 2022)

Base: Seafood consumers, APAC, n=4,445

70% 65%
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2.0

2.3

2.6

2.7

3.2

4.3

5.6

6.2

6.7

6.9

Caught in the wild

Easy to cook

A type of fish I always eat

Knowing where the product comes from

Sustainably sourced / environmentally friendly

Price

Taste

Good for my health / my family's health

Fresh

Safe to eat

Motivators: max diff analysis, importance score, top 10, seafood consumers, 2024

Conventional purchase motivators

Sustainability-focused

Traceability-focused

Quality, health, taste and price are most important to drive purchasing 
behaviour in APAC, with sustainability still a key consideration

Key:

Base: Seafood consumers, APAC, n=4,445

These purchase 

motivators are 

consistent with 

the Global results
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Actions taken in the last year to protect fish and seafood and actions willing to take in the future, multi-select, seafood consumers, 2024

In future seafood consumers in APAC want to buy more sustainable and 
eco-labelled seafood, plus less plastic packaging

Actions taken in the last year

Actions willing to take in the future

15%

20%

33%

21%

41%

36%

40%

11%

10%

14%

18%

18%

21%

21%

Change(d) where I buy fish/seafood (e.g., different supermarket)

Change(d) the species/type of fish I buy

Switch(ed) to a brand/product that says it helps protect oceans/fish

Discuss(ed) ocean issues with my friends and family

Bought/buy more seafood with an ecolabel on the packaging

Switch(ed) to purchase fish/seafood with less plastic packaging

Bought/buy more sustainable seafood

Base: Seafood consumers, APAC, n=4,445

These actions are 

consistent with 

the Global results
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NGOs, scientists, and the fishing industry lead in ocean protection, while 
perception of large companies and retailers’ contribution declines

Who is perceived to be contributing “very well” to protecting the ocean environment

35%
33%

26% 25%
22%

18% 17%
15%

Scientists NGOs Fishing

industry

Independent

Certification Orgs

National

Government

Media Large

companies

Shops

Base: Seafood consumers, APAC, n=4,445

Increase since 2022  (   ) 

Decrease since 2022 (   )
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Almost half say lower prices would encourage them to buy more seafood 
and health information is also a strong purchase motivator

Ways to encourage people to eat more fish/seafood per week, 2024

49% 20% 24% 

Lower price

(53% Globally)

Fish produced without 

harming the ocean

(27% Globally)

More availability 

when I shop

(23% Globally)

Base: Seafood consumers, APAC, n=4,445

32% 

More information 

on the health 

benefits of fish 

and seafood 

(22% Globally)
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One-third of consumers in APAC continue to recognise the MSC label

32%

25%

33% 33% 33%

2016 2018 2020 2022 2024

Awareness of the MSC label, general population, “seen often / 

occasionally”, Base: General population, APAC, n=5,816

35% 

understand what the 

MSC label means

38% in 2022​

Unprompted understanding of the MSC label, “ocean/fish 

sustainability” or “certifications/standards”,

Base: Seafood consumers, APAC, n=4,445

Increase since 2022  (   ) 

Decrease since 2022 (   )
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Trust in the MSC label by region, MSC-aware seafood consumers, 2024  

Base: MSC-aware seafood consumers, per country, n=10,557

 

Asia-Pacific has the highest level of trust in MSC

74%

Global

North 

America

73%

S. 

Europe

77%

N. 

Europe

72%

Asia- 

Pacific

78%
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Ocean Literacy with Singapore Oceanarium

Education poster on eco-labels

Interactive games educating ecolabels and 

sustainable shopping



Retail activation in Singapore & 
Malaysia  



Advocacy campaigns with ambassadors & 
influencers

Aaron Wong – MasterChef finalist Brenda (wordweed) – eco-conscious influencer



Sustainable Seafood Dialogue



"In nature's economy the 
currency is not money, 
it is life."
Vandana Shiva 

The Ocean Image Bank © iStock
For more info, please reach 

out: anne.gabriel@msc.org
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