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Marine tourism is a key driver of tourism demand
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But market demand does not guarantee

local economic benefit and job creation...




and tourism’s negative externalities put

pressure on destination resources.
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Sustainable infrastructure and proactive policies

150% growth in
global capacity
for expedition
and exploration
ships (2019-2029)

Dwell time in
port contributes
to higher
spending

Asia only has 6
ports with infrastructure to
Onshore Power accommodate
Supply (18%) homeporting

C|_|A’ World Bank INTERNAL. This information is accessible to ADB Management and Staff. It may be shared outside ADB with appropriate permission.



Passenger Satisfaction and Dwell Time are Key Drivers of Spending, with 47% of

passengers wanting to spend more
IFC Fiji Cruise Economic Impact Assessment

Average spend per passenger and spend in port (including pre-booked tours) by satisfaction and dwell
time and Fijian port (FID)
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Deriving benefit requires developing the whole marine tourism value chain

Destination
Awareness

Destination
Management
Organization

Marketing &
Promotion

[y

Skills Providers: Public and Private TVET, Universities, Short-Course Providers, On-the-Job Training, etc.

Secondary Suppliers: Goods (cars, agricultural, food, linens, raw materials, etc.) and Services (laundry, accounting,
design, marketing, etc.)

Organization of
Travel

Cruise Line

Tour Operator

Travel Agent

Individual Online
Booking

A

Transport to and
within Destination

Cruise Ships

International &
Domestic Airlines

Boat charters &
Yachts

Marinas

Ferries & Water
Taxis

Car Rentals,
Drivers & Parking

Bus Services

Organizati
within Destination

Onboard Cruise
Travel Agent

Inbound Tour
Operator

Regional Tour
Operator

Travel Agents

Natural, Cultural and Intangible Heritage Assets

ccommodation

Cruise Ship

Hotels & Lodges

Boat Charters &
Yachts

Short-Term Rentals

Home stays

Dive Resorts &
Live Aboard Ships

-=

Excursions

Inbound Tour
Operators

Guides

Attractions

Activity Providers

Community-based
tourism
enterprises

Sporting events /
Sport Fishing
Events

A

Food & Beverage

Restaurants &
Cafes

Groceries

Local Markets

Food Trucks &
Street Vendors

Food Festivals

Fish Markets

a

Shopping

Retail

Local Markets

Artisan &
Incubation Centers

Yacht resupply

Adventure gear
and apparel

Equipment rentals

Destination
Awareness

Social Media &
Word of Mouth
Marketing

INTERNAL. This information is accessible to ADB Management and Staff. it may be shared outside ADB with appropriate permission.




Opportunities for Deriving More Value from Cruise Sector

Port

Infrastructure &

Facilities

® Toilets, basic
services and
markets

= Reliable
transport to
attractions and

o
Marketing & Info

® |nformation
readily available
in ports

= Detailed and
realistic
marketing
materials on
board

Communication
& Planning

" Business want
schedules

" Cruise lines
seek formal
dialogues

= Government
requires demand
forecasts

Differentiation
Across Ports

® Passengers want
distinctive
experiences with
unique cultural
positioning in
each port.

INTERNAL. This information is accessible to ADB Management and Staff. it may be shared outside ADB with appropriate permission.

Access to Local
Products

» | ocal handicraft
are not
accessible or
diversified.

m | ack of fresh
produce and
local cuisine
education on




Policy Considerations

Facilitate access to greener energy and waste management at ports
24 through policies, PPPs, regional coordination

. AL o Leverage regional cooperation for harmonizing regulations, taxes and
f ) environmental fees
g

’ Strengthen environmental risk monitoring, enforcement and
mitigation, including biosecurity
ETW
N T
&% Prepare workforce and MSMEs for cruise tourism and associated
%/ industries. Strengthen networks with private sector.
Ve .-
Strengthen local linkages through partnerships, networks and product
development



ADB projects add value through an integrated and custom approach

Integrated destination development solutions that address critical barriers to sustainable tourism.
Strategic solutions aim to foster dynamic tourism private sectors that create jobs, sustain the
environment, and promote resilient economic development.

Destination . Tourism Supply & Assets & Destination
Tourism Demand
Management Investment Infrastructure
Destination planning Destination marketing Private sector and Integrated destination
and management capacity MSME development infrastructure

Cultural, natural and
intangible heritage
conservation

Policy and regulatory Tourism data and Investment promotion
guidance statistics and facilitation

Institutional : .(?limate, digaster .
Strengthening Skills Development reS|l|encz, apd inclusive
esign

Sustainability, Digital transformation, Gender, Inclusion, and Regional Cooperation and Integration

INTERNAL. This information is accessible to ADB Management and Staff. it may be shared outside ADB with appropriate permission.



Thank You

Jessie F. McComb
Senior Tourism Industry Specialist, WUD-Emerging Areas

jmccomb@adb.org
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