The Urgency of Digital Economy in Indonesia
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inun Research Findings from The Exploratory Study: Indonesia’s Digital Startup Life Cycle
(Stages)

There are six digital startup development stages in Indonesia which comprise ideation, pre seed, seed, launch and growth,
maturity and establishment, and exit
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ﬁu u u Research Findings from The Exploratory Study: The Valleys of Death within Indonesia’s
Digital Startup Life Cycle (Stages)

There are two valleys of death within the digital startup development stages in Indonesia, which occurred before and
after the seed stage.
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Program Network

2016

Developing the
national digital
ecosystem and
mentoring programs
for aspiring founders
to form teams and
create minimum viable
products (MVP).

2020

Startu
Studio

Assisting early-stage
digital startups in
their development

by strengthening their
products, business
models, and user
retention to find
product-market fit.

2022

% HUB.ID

A matchmaking
program for

startups with various
stakeholders to
facilitate their
business operations,
market expansion,
and access to strategic
stakeholders.
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Current Landscape: Where We Stand
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Future Vision: Where We Strive to Reach by Indonesia Emas 2045
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are our interconnected aims that drive innovation,
economic growth, and ecosystem maturity.
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