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To win in a compelifive markel, we need fo constantly improve. To constantly
Improve, we need radical transparency and to both hear and learn from all points of
view. Inclusion and diversity for a company like Transcom is natural but also
necessary. Our mission, simply put, is fo create an inclusive and diverse workplace .
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We have 60% women in the total employee population and 42% female managers globally.
Our goal is to have a sound 50/50 gender balance on all levels of management.
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