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REFRESH THE WORLD.
MAKE A DIFFERENCE.



.( -
— .- .
.

A\

-

-

has called the
Philippines home for

<2111 years

18
70+
1M
6k+
3k
2k+

manufacturing
plants

distribution
centers

micro
retailers

key
accounts

trucks

sales service
vehicles



Sustainability
at the core of
our operations.
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OUR SUSTAINABILITY GOALS

OUR KEY GOALS

2022 PROGRESS
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WATER LEADERSHIP

Achieve 100% regenerative water
use across 175 facilities identified
as facing high levels of water
stress by 2030

Work with partners to help
improve the health of

60 watersheds identified as
most critical for the system’s
operations and agricultural
supply chains by 2030

Aim to return a cumulative total
of 2 trillion liters of water to
nature and communities globally,
between 2021-2030

Replenished 159% of the water
we use in our finished beverages

291 billion liters of
water returned to nature and
communities in 2022

CDP Water Security Score: A-

Replenished 100% of the water
used in our finished beverages
globally every year since 2015

Offering drinks with reduced
added sugar

Offering more drinks with
nutrition and wellness benefits

Providing clear nutrition
information on packaging and in
our communications

Marketing our drinks
responsibly

~68% of the products in our
beverage portfolio have less than
100 calories per 12-ounce serving

29% of our volume sold in 2022
was low- or no-calorie

We support more than 50 calorie
and sugar reduction pledges
globally, in collaboration with
industry peers

Coca-Cola Zero Sugar has
delivered double-digit volume
growth in five of the last six years

1 The Reduction measure from historical usage modeled with 2018-2020 data.
2 The collection rate represents the average rate for select primary consumer packaging, which is the percentage of our packaging that was collected for recycling (or refill).
3 Except where otherwise indicated, where reference is made in this report to 100% recycled PET, 100% rPET or 100% recycled plastic beverage packaging, we are referring to the material from which the plastic bottle is made, not the cap and label.
4 Data as of December 31, 2022, for salaried and hourly employees. Race/ethnicity data is for U.S. workforce only. This data excludes Bottling Investments Group (BIG), Global Ventures, fairlife and BODYARMOR.
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PACKAGING 0

Make 100% of our packaging
recyclable globally by 2025

Use at least 50% recycled content
in our packaging by 2030

Collect and recycle a bottle or
can for each one we sell by 2030

Reduce our use of virgin plastic
derived from non-renewable
sources by a cumulative 3 million
metric tons between 2020-2025'

By 2030, we aim to have at least
25% of our beverages worldwide
by volume sold in refillable/
returnable glass or plastic bottles
or in fountain dispensers with
reusable packaging

90% of our packaging is
recyclable

15% of PET used is recycled
PET (rPET)

61% of our packaging collected
for recycling?

Investing in refillable and
dispensed solutions

More than 40 markets currently
offer at least one brand in 100%
rPET? packaging, excluding caps
and labels

CLIMATE

Reduce absolute emissions by
25% by 2030 against a 2015
baseline

Ambition to achieve net zero
emissions by 2050

7% decline in absolute emissions
since 2015 toward a 25% science-
based reduction target by 2030

Renewable electricity usage
increased from 12% in 2021 to
21% in 2022

Target aligned to Science-Based
Targets initiative (SBTI)

CDP Climate Change Score: A-

The Coca-Cola Company

SUSTAINABLE AGRICULTURE r=

Sustainably source 100% of
priority agricultural ingredients
over time

64% of priority ingredients
sustainably sourced to Leader
standard in line with our
Principles for Sustainable
Agriculture

Engagement with suppliers

to implement Principles

for Sustainable Agriculture
framework and drive progress
on other key sustainability issues
such as water

The Coca-Cola System

PEOPLE & COMMUNITIES

Mirror the markets we serve
by 2030

* Aspire to be 50% led
by women globally

= Align U.S. race/ethnicity
representation to U.S. census
data across all job levels

39% of senior leadership
positions held by women#*

As part of our efforts to create
a diverse, equitable and
inclusive workplace, we are
partnering with the Valuable
500’s Generation Valuable
initiative, a mentoring program
designed to promote inclusion
in the workplace for people
with disabilities
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world without waste

THE COCA-COLA COMPANY
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Collect and recycle a bottle
or can for every one

we sell by 2030




@ Design

Make 100% of our Use at least 50% Reduce our use of virgin plastic

packaging recyclable recycled content across derived from non-renewable

globally by 2025 all packaging materials sources by a cumulative 3 million
by 2030 metric tons by 2025

world without waste

@ Collect % Partner THE COCA-COLA COMPANY

&0 Q%

Collect and recycle a Bring people together
bottle or can for each one to support a healthy,
we sell by 2030 debris-free environment
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Transition to

Minute

Maid.
Fresh

ORANGE JUICE DRINK

Phasing out

single-
use
sachets

from our
packaging

From

green to
clear

to make
them easier
to recycle

Beverage
bottles
made from

100%
recycled
plastic







Coca-Cola’s

Gl B39 e Extended
Producer

sty e N B ety Responsibility

ICEN (EPR) program
fe—=== filed in Feb 2023

Re: Application for Registration of EPR Program
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SPI*) RECYCLE ME

ORIGINAL TASTE
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mmm TIND:HAN
JIIN EXTRA

M MILE

Balik PET Bottle Program
BT () b

PHILIPPINES
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Play video
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Lorie P. De Guzman Biaities can - qug

5 months as Tindahan Extra Miler

| am Lorie P. De Guzman. | have been a member of Tindahan Extra Mile for 5 months.
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Water Stewardship Well-being

Safe Water Access .
Watershed Conservation Education

Disaster Response

“Wely

Foundation
Philippines
Waste Management . 2 2
Sustainable Solutions C_“zwf C_’M%
Waste Workers Well-being Beverages Philippines

Philippines
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La Union
Nueva Vizcaya

Metro Manila

Bolaitas Partnering for impact

Rizal
eace
Albay 'l % P d EDI{ASHI ﬂﬁﬂﬁ
PEMSEA IETZH { Pen N

‘Quezon
Sorsogon
Cam Sur

Cam Norte “ @ 5
Eﬂs ICCP GROUP
r.  Ecolas x'm'f HTSM&IB Phdgpine Buses kl FOUNDATION, INC.

{UIllliun for Social Progoess

Bataan
Pampanga
Nueva Ecilja

Marinduque

Palawan
Aklan Davao
Cebu General Santos
lloilo < | Tawi-Tawi

Mis Oriental
Siargao
Cagayan de Oro

Negros Occidental
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Supporting
small
businesses and

Empowering
waste workers
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The Balik Plastic Bottl¢ mlf‘
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BASURA O, I-BARTEI
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BOTTLE
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=1 dishwashing liquid refill

5 kg. empty plastic bottles = 1 Blastik Eco Bag

8 kg. empty plastic bottles = 4 BOWL from recycled be
“Palihog BYOR (Bring Your (rwn Bottle) sa imo barter

“dapat CLEAN and DRY [LIMPYO kag MALA} ang inyo plastic borh

]\ BLZ: ST/ K BARTER STOF

1 kg. empty plastic bottles

We BUY

EXCHAN(;&E
\ur PLASTIC
() PET =&

or COVID-19 Safet

For FIRST TIMERS, call of toxt 0935-9919158 #
PeacePond, Alo, Brgy. Enclare, Binalbagan, Negros Occid
TAWAG ukon TEXT antes magkadto di. STRICTLY NO WAL
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Riza Santoyo is a waste collector along NIA Road in
Barangay Pinyahan, Quezon City. She collects plastics,
kartons and paper waste.

In 2022, she became the first grantee of the WWF-
Philippines’ Women in Waste Economic Empowerment
program which provided her empowerment training, new

equipment and a grant to start her own business.

People > Plastics
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WE SUPPORT AND AMPLIEY CQMM-UN;I

COLLECTION AND RECYCLING PROGRA
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