WOMEN’S FINANCE EXCHANGE
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AND OPPORTUNITY ARE SHARED

Banking the Female Economy
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Women's Finance Exchange (WFX)

|
Banking the Female Economy

Find out how private sector institutions like Tyme, Kaleidofin and M=Pesa are tapping into the female economy.
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Digital Banking Integration into Retail Infrastructure
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Who is TymeBank?

TymeBank is a full licensed commercial bank
operating in South Africa
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Real retail banking

How it works

TymeCoach logs down customer’s
MoreTyme payment obligations for the
next 2 months and reminds customer

to set aside enough money.

MoreTyme fog)
Double Balance Oy
® PAY

Avallable 1o spend

Payment it

Realizes that funds are
insufficient for one
durable goods item. He
checks his MoreTyme
balance and buys with
that to pay later instead.
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Uses card to pay for
shopping at the cashier,
earning the customer
reward points for spend
on TymeBank card.

Uses card or :
mobile app to :
deposit cash at |
the cashier. o

Visits store to purchase
daily necessities and is
greeted by an
ambassador at the
TymeKiosk.

TymeCoach data engine

TymeCoach processes traditional and alternative data
(e.g., retail transactions) to credit score and assist
users in managing their personal finances.

funded in real-time, customer
can now pay bills, buy airtime
and SendMoney to friends.
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personalized Opens an
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the spot. online in
less than §
minutes.
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Bank account

is activated
instantly.
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Uses biometric ID to open an
account in less than 5 minutes.
Bank account activated instantly. o 3
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kaleidofin

Realising Unlimited
Possibilities of Life

August 2021



The Problem

More than 600 million people in India and over 2 billion around the developing world,
who earn $1-$5 per day, do not have access to suitable formal financial services

No financial advice & No
Social Security

Remoteness

Supplier apathy

Poor solution and product design

Lead to extremely low usage of relevant financial
services and low utilisation of human capital



What do we do?

India's first digital neo-bank for 600 million informal sector (rural and
urban) customers

Savings
Kaleido Goals
Ki-score
KaleidoProtekt
Kaleido Pay

Kaleido Credit \
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ACTIVE TRANSACTING CUSTOMER LIFE GOALS
et bl sl CREDIT DISBURSED VIA bt INSTITUTIONAL PARTNERSHIPS
KISCORE
Via one of Kaleidofin 20% to-enterorise loans Life, accident and NBFCS’kNBFC'M FI, Coop
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Impact of Kaleidofin's product suite on informal sector customers







M-Pesa serves over 48m customers, but the gender gap still persists

GSMA: Share of population that
Indicative survey sample data shows the following for 5/7 M-Pes@wns a mobile money account

markets: Percentage of adult population
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Safaricom’s DigiFarm platform has pioneered inclusive services for 1.4
million smallholders with finance, inputs, learning and market access

« In 2015, SHFs accounted for over 85% of agricultural output nationally, however they struggled to access affordable quality
inputs for farming, and lacked technology to boost agricultural productivity resulting in most farmers earning less that
USD2,50 per day

« In 2017, DigiFarm was launched as a bundled services platform supporting AgTech innovators that would to leverage digital
and data to scale inclusive finance, enable access to improved inputs, farmer learning, critical services and market access for
smallholders (women comprise ~40% of labour) World Bank

« The platform is supported by Mercy Corps as an innovation partner, backed by Gates & MasterCard Foundations, showing
value of development agencies to drive inclusive solutions

- Customised package based on soil testing, value chain & potential yield
= Link between farmers to local distributors

A Farmorive

- Access to subsidies provided by the Ministry of Agriculture through

E-subsidy the platform

Finance partners -
input loans leveraging

credit scoring algorithms

Input partners —
high quality input
provision

& AIS

Inputs = Pre-planting loans for inputs and farm labour costs
& Credit = Cash loans for harvest and transportation of produce
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Skills Field partners - (XY, VKB - Digital learning content & call centre with agriculture experts
i : . 4

ievetop?w"t' far?r:]:vo;gg:;%on, LCUUCICUIN - In-person extension services to help maximise yields
partners - fearning DVA = Agri-insurance coverage on full yield for farmers

content on platform
and call centre

F @

management and| = Minimises weather-related risks

extension service

Y1 (. ELGL, I - Aggregation of crops to specific locations and times

éruLa BCrE 2 - . - . .
LIRGENTEL TN - Delivery services from aggregation to buyer and tractor renting services
eabl Market access Insurance .
) partners - assured partners — 25l - Access to products and services available on the platform to organisations that

provide crop product have direct contact with farmers

insurancg

buyers from the
start of the season

Market
access

DigiFarm has enabled the Ministry of Agriculture to provide e-subsidies to farmers, leveraging private sector

innovation to provide government support to smallholders, lowering the costs of subsidy distribution. KALRO
and DigiFarm also partner to provide satellite driven weather and agricultural advisory services

Sources: UNEP, Food Waste Index Report, 2021; Dalberg Analysis; *Note: the 5 value chains include maize, sorghum, sunflower, soya, green grams

Impact achieved

48% women

female farmers active

67, 514

input loans leveraging data

96%
engagement on digital
learning content

2,346 MT

produced across 5 value
chains*
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Digifarm input loans have provided credit to over 5000 women smallholders,
supporting their farming practice and enhancing agency

Insights

« Digifarm’s digital input loan products were able to reach a significant number of women smallholders’ Kenya
over the two-year period under study:
» Through its activation and customer mobilization drives, Digifarm was able to attract 46,000 applications for
loan products from women smallholders
» Almost 12,000 applications from women smallholders were approved for loans during the two-year period
under study
« Over 5,400 loans by women smallholders were redeemed, giving them easy access to high-quality and
Overall certified inputs to support and improve their farming practice
» However, men’s application rates consistently outpaced women'’s by over 8 times

relevance for

el S_HF,S « Overall, the repayment behavior of women smallholders were similar to that of men
financial » There were no significant differences in the non-repayment rates of women and men smallholders
needs « Women had higher delayed repayment rates than men in some months, however they did eventually repay

» The input loan product in its design and implementation supported women in their livelihoods':
» Improved yields and productivity through increased access to quality inputs
* Increased incomes through guaranteed markets for produce
* Increased disposable cash for other needs as digital loans require smaller down payments to access
» Greater control over finances and financial decision making as sales from produce are sent directly to
women’s cell phones
» Greater trust from domestic partners to make agricultural and financial decisions at home
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Source: (1) Digifarm Gender Impact Study, 2021
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Contact us:

https://www.adb.org/womens-finance-exchange

womenfinx@adb.org

Join our hackathon:

https://challenges.adb.org/using-digitalization-to-support-

financing-of-women-owned-businesses-in-the-pacific-islands
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