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Airbnb Bookings now outnumber Hotel Bookings 3 to 1



34

84 82
87

100

110

120

110

120

110

78
72

77 78 78

52 52
43

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr

2016 2017

The Unstoppable Rise of the Shared Economy 

Airbnb Bookings now outnumber Hotel Bookings 3 to 1



Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr

2016 2017

Liquidate hotel investments and divert capital to Airbnb
Airbnb Bookings now outnumber Hotel Bookings 3 to 1

Airbnb

Hotel



34.00

42.00

50.00

69.00

63.00

71.00
73.00

77.00

84.00
82.00

87.00

100.00

110.00

120.00

110.00

120.00

110.00

94.00 93.00
91.00

87.00

96.00

91.00

96.00

78.00

72.00

77.00 78.00 78.00

52.00 52.00

43.00

0.00

20.00

40.00

60.00

80.00

100.00

120.00

140.00

Ja
n

u
ar

y 
'1

6

Fe
b

ru
ar

y 
'1

6

M
ar

ch
 '1

6

A
p

ri
l '

1
6

M
ay

 '1
6

Ju
n

e 
'1

6

Ju
ly

 '1
6

A
u

gu
st

 '1
6

Se
p

te
m

b
e

r 
'1

6

O
ct

o
b

er
 '1

6

N
o

ve
m

b
er

 '1
6

D
ec

em
b

er
 '1

6

Ja
n

u
ar

y 
'1

7

Fe
b

ru
ar

y 
'1

7

M
ar

ch
 '1

7

A
p

ri
l '

1
7

Airbnb Versus Hotel Bookings Over Time

Airbnb Hotel



KEYS TO DATA STORYTELLING

VISUALS















Most

accurate

Least

accurate

Ranking of 

Elementary 

Perceptual Tasks

William S. Cleveland 

and Robert McGill



Most

accurate

Least

accurate



Most

accurate

Least

accurate



Most

accurate

Least

accurate



Most

accurate

Least

accurate







Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1

2011 2012 2013 2014 2015

Americas, 37%

Greater

China, 29%

Europe, 21%

Retail

Rest of APAC, 7%

Japan, 6%

Apple Global Revenue Share by Region Over Time



Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1

2011 2012 2013 2014 2015

Americas, 37%

Greater

China, 29%

Europe, 21%

Retail

Rest of APAC, 7%

Japan, 6%

Greater China is now Apple’s second most important market



Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1

2011 2012 2013 2014 2015

Americas, 37%

Greater

China, 29%

Europe, 21%

Retail

Rest of APAC, 7%

Japan, 6%

Greater China is poised to surpass the Americas as Apple’s most important 

market
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“Above all else, show 
the data”
- Edward Tufte
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“People say data analysis is boring, but you can calculate the exact moment that Robert De Niro 
stopped caring.” - @chapmangamo
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Intensity of relationship versus age
Replace with 

storytelling title



My relationships have increased in intensity and length over time

I also no longer speak to Isadora

Brazil
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19% of Filipinos have experienced falling in

love with more than one person
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The Smartphone Market is Born

Steve Jobs introduced the 

world’s first smartphone, the 

iPhone on June 29, 2007
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The Smartphone Market is Born

The successor to the original

iPhone, the iPhone 3G is

released on July 11, 2008.



0

25

50

75

100

Q1 Q3 Q1 Q3 Q1 Q3 Q1 Q3 Q1 Q3 Q1 Q3 Q1 Q3 Q1 Q3 Q1 Q3 Q1 Q3 Q1

2007 2008 2009 2010 2011 2012 2013 2014 2015 20162017

H
a
n
d

s
e
t 

S
h
ip

m
e
n
ts

 (
m

)

Samsung

Apple

Huawei

The Smartphone Market is Born

Its first quarter was

a sales success.
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Samsung enters the fray

Samsung rapidly overtook Apple 

as the number one manufacturer, 

driven by the strong selling 

Galaxy S 2
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Apple fights back with the five

Not to be outdone, Apple

released the iPhone 5 and 5s to 

regain its leadership position
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Samsung extends its lead

Sales of the iPhone 5(s) were not 

enough to compete with 

Samsung’s diversified product 

offering and the newly released 

Galaxy S 3
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