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WHAT? 



WHY? 



A one-stop web destination 
that provides users wishing 
to work with ADB direct, 
clear, and simple 
information related to 
doing business with us  

01 
Answers to specific 
questions for prospective 
partners, onboarding of 
new partners 

02 
Guidance on specific tasks 

03 
Links to other necessary 
online resources like online 
registrations, downloadable 
templates, sample 
documents, etc. 

04 

WHAT? 



WHAT? 



WHAT? 



Business guides – 
simple, task oriented, 

problem solving 

ADB Guidelines – 
e.g. procurement 

Documents, forms 
for specific tasks 

Business news 

Search by keyword 
with best bets and 
auto-suggestions 

Filter by audience, 
type etc. 

Did you find this 
page useful? 

WHAT TYPE OF CONTENT? 



Project administration 
and implementation 

outside of procurement. 

Information for 
researchers/students 

(no scholarship) 

Information for job 
seekers 

Information (news, 
activities) specific to 

ADB departments and 
offices 

Investor relations 
information 

Information on tenders 
(Projects & Tenders) 

WHAT TYPE OF CONTENT WILL BE EXCLUDED? 



To attract a greater 
number of 
companies and 
individuals to work 
with ADB 

01 
To increase 
efficiency in ADB 
and partner 
operations 

02 
To improve ADB’s 
transparency in its 
operations 

03 

GOALS? 



WHO 
ARE WE AIMING 
THIS AT? 



TARGET AUDIENCES? 

Consultants, 
contractors, and 

suppliers 
Governments 

Executing and 
implementing agencies 

Development 
institutions 

Companies 
Civil society / 

nongovernment 
organizations 



ADB’s business news and information service on the external 
LinkedIn platform has 800+ followers. 

Specialized showcase pages of interest to and of use to 
businesses. 

ADB Business Center on LinkedIn does not replicate content on 
the corporate LinkedIn feed and vice versa. 

ADB-related business news, explainers and guides that help 
companies interact with ADB, details of large tenders, corporate 
changes that impact on businesses, and other material. 

The feed is regularly updated and carries a mix of content in 
different formats (video, articles, briefs, infographics, photos, 
memes etc.). 

ADB BUSINESS CENTER ON LINKEDIN 



Contact person: 
Sean Crowley, Senior Communications Specialist, scrowley@adb.org 


