Rolling 10-yearyield on the S&P 500 since 1814 till March 2009 (in %, p. a.)
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Tracking the Pace of Social Change

Number of states that have removed a ban, by year
(Prohibition shows the number of states that enacted)

. Interracial marriage
| Prohibition

. Women's suffrage
. Abortion

. Same-sex marriage
. Recreational marijuana

1967
1920 Loving v. Virginia .
_o - . 18thsgendment 9 Legal in
ederal action taken 36 states
=P No federal action
1920
19th Amendment 1973
States in US. .j Roe v. Wade
.

Legal in
4 states

1787 1800 1825 1850 1875 1900 1925 1950 1975 2000 2015



The world changes rapidly, but
education not.

Challenge: how to deliver cost-
etfective access to quality learning?

funzi
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Scaling Mobile for Development

We naturally took an extensive look A developing world opportunity

into existing research done on
emerging markets, learning &
mobile in order to gain a wide &
deep understanding of the field.

GSMA Mobile for Development Intelligence
With support from the Rockefeller Foundation
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urban and Peri-urban
centric high achievers

’

' we
d on all the findings, .
I]?jrsrf)wed down our target audience
demographically and
geographically...

McKinsey&Company - Winning the $30 trillion decathlon



Experience Map

/ // / T

1st time: having a peek Returning to the service for Nth time: digging deeper

A iderats I Dropping off for | Coming back after
Stages wareness, consideration 15t time app use 15t service consumption Take a quiz Song back Content consumption Opening a discussion Replying to a discussion Reading the micro-blog alonger period along break

INTERNAL MOTIVATION:
hannel TR REGISTERS: READ PRST TAKEA LIKE 0 USERA USERB READ BLOG COMMENT, FINISH THE GET SELECT ANOTHER
Channels APPLICATION  SELECTSERVICE | LEARNING PAGE m PAGE Quiz  THE QuIzz "I want to learn more! PACKAGE . REPLY TO THE p— v

Mobileapp ] -—)( 0 )—-)—).—»( Q) | \A @ » __) | @
Noreaions > i | 14...7 ..m\#, S 7?. .I
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Course completed Next course

a
you might be able

Social media
(Facebook-page, Twitter-
account, Instagram, ...)

Shared contents [, %m: LIKETO FB

Out-of-app @ INVITE A
notifications FRIEND

{SMS, WhatsApp, Email,..)

Real world
channels ﬂ
{Events, radio, ...}

This could really make a difference in Soit'san app, like Facebook or OK, that was nicely compact! It really | It's nice to be able to check if | ' I'm really happy | got a reminder to This is really intarac a ! Ireally have na interest in communicating Ah, now | understand! I'm so happy | Good to see some more varied content about l l 1had totally forgotten about this, | |feel more knowledgeable! T T e
AW~

oy lfe! B dhant take muchtime togothrough | - really understood things. m‘“"m'“":‘mmm" ' with the other students, | just want to was helped out. the topic I'm leaming, glad | got reminded now that Ermtl e il

Hmm, how will | have time for this? ettt Vlike that this feels interactive, o study by myself have more time. new one should be pretty good
o o Ah, I need the app store password | vaas just skimming through the first I'm not just passively reading What? That just doesn't make any ! I ‘ as well!

Wonder if the information they provide again_ page, but the headlines really pulled stuff. . :J'l':.‘:l:mu:uldbemmmw sense either. LI really been a while, wonde

e mein, and | ended up reading the . s . But | wanted to learn even more

Hope | don't need to fill in long e . -
Is this going to really help me with
anything or is it just theory? registration forms, | hate those!

f these other courses are
1 hope this is going ta be really 1like how this lnnt- ~ a g to me.
interactive & visual to keep it interesting!

Is this goin~+-*
no patie

Oh, this is
it that well

o For big-picture view of the product

e corves 1O’ \ivr\ﬂt " e “ . we created an experience map: a
birds-eye-view 1nto how people
would find & use Funzi and how it

would fit in their lives.
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Top 10 skills

in 2020 in 2015

Complex Problem Solving
Critical Thinking

Creativity

People Management
Coordinating with Others
Emotional Intelligence
Judgment and Decision Making
Service Orientation

Negotiation

Cognitive Flexibility

Complex Problem Solving
Coordinating with Others
People Management

Critical Thinking

Negotiation

Quality Control

Service Orientation

Judgment and Decision Making
Active Listening

Creativity

SOONOOHEWN =
SOONOO B WN

Source: World Economic Forum






How to create
new jobs &
employable people
with mobile?




ment Progr, e
United Nat .y o5l ﬁ%\ e _...--ﬂw
..on subjects that are considered
critical to enhance their

knowledge and make them more
resilient..




Case: Driver for the Future

Partner: Jobberman, Nigeria

AWARENE

DIGITAL MARKETING

e 77 000 clicks
e 2 121 users of awareness
module

2,121

e

304

411 343 310 278 261
T —
TOPIC COMPLETIONS

D 1 Funzi topic D 6 Funzi topics MY 1 day group session
o,  Addresses a high e@e 1OpIC cOmpletions Certification &
Y¥YY number of users "&*® catcgorize users Motivated Drivers







“Replace all
negativity and be
encouraged.

Negativity holds

you back and

most definitely

sabotages your
Sfuture.”

Peortia Esau,
Johannesburg, South Africa
Entréprencur, Portia’s One Stop



MashUp, South Africa

Entrepreneunal 250 participants.
training program ran 7
in Westbury and pEa oy
| 3 batches.

Orange county 1n .

| 2 locations.
community centers. .

32 new companies.

funzi
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Getting users
Through any digital
channel

© Funzilife Inc 2017

Three steps to perfection

©—¢

Handful 1 completed,

good job!

Starting a business is
rewarding and challer

You might already have a ¢
challenge in mind you wan
with your business. Perhag
more than one in mind. Yo
strive to be innovative in y
and the solutions you are (

Below are some guiding prinGiplesse-—
. . . . 2: They are used
that will help in your ideation process. qu,mc,::m as 4

“The secret of getting ahead
is getting started.”

Focus on the customer

Think about your potential customers. ;
How will your solution work for

them? Is it something they will want

to pay for? Beyond that, go talk to tk
customers and see what they thin

Make use of your listening skills.

2

@ Coun: of stated @ Course Completion 9
100
S

Mobile learning as SaaS [from existing content]

Mobile pedagogy and gamification of content, reporting of usage and
learning outcomes, maintenance and support as a turnkey service

- AN A A

Congratulations, yo

First days on the job

! f
YOUr I,“” { =2 Jc

Stand-out recruit

R S

Mulatu Astatke

FUNZE [D: s3yans7h

has completed the course

Founder 101
on 5th March 2017

.....

Certification
of users

funzi




Mobile learning

n

! 2 3
RAISE :O: PROVIDE D/ "‘ n
AWARENESS AW COMPLETE

=/ INFORMATION

Your upskilled mobile-

100 000 users see course ad 40 000 users click ad and get 20 000 users complete course certified target group

on social media initial information on the theme

EXAMPLES: Users study mobile learning course and acquire
" | entrepreneurial skills and attitude, like product and service

development, sales, financing, and leadership.

© Funzilife Inc 2017



Blended learning

4 5

INTENSIVE VERIFICATION &

CLASSROOM OE CERTIFICATION |
TRAINING oo OF SKILLS Y our upskilled

partner-certified target
group

EXAMPLES: Users study mobile learning course and acquire entrepreneurial skills and attitude, like product
" | and service development, sales, financing, and leadership. These skills are deepened and

enhanced in intensive classroom training and tasks, which also verify the new skills. Blended
learning combines the best of mobile and face-to-face learning.

© Funzilife Inc 2017



Blended learning + train-the-trainers

© Funzilife Inc 2017

] -

-6 7 8

TRAINER = TRAIN-THE- =] TRAIN-THE-TRAINER
SELF- TRAINER MOBILE ¢ o e INTENSIVE

SELECTION ® COURSE @88 TR AINING &
CERTIFICATION

1 000 users take the given 200 users complete the TTT 10 users complete the intensive

opportunity to study course training
further to become a
trainer

Certified trainers start training the next .
batches of users & trainers ensuring =----==-====""
scalability of model













-
-
-
-
-

R R B
P R L e

......

N ho» S
. l."v"‘V\\\l

X

NS R T I e
AR 05

- : s
'- . » . i
. v \ o L

% .

. .. ,.

PR

cd. w. .-r_c.- .

.qn. ‘..\

- &@
a's el -~

. TN .O'.-..‘.o

v

o
l.“"""" 0‘-
FEETEEEEEE B Ee R

Ly
P U R
-

""3.‘.‘....

- " - N

o b
.......

N

..A.Jl“ .\

LR R A A B B -

£ “*ye -~
s i .
»
- .
- - -
.5 N, e
J-\

e I L L A T L AT T T T LTI .
) . » »

-~
L

——

——
“-“l‘
L4










LAY
R gy

- .
[ ]

ta
1S

javir

h
1etf Evangel

&

e i
1 r.vw.r..ﬂ\m
LTI

N 3

Ch

Aape Po

l




